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Cannes is a fi rst rate international destination, which after several decades of tourism has developed a strong cosmopolitan 
character.  Located 25 minutes from Nice international airport, it is the city for festivals and major congresses, a shopping 
paradise, the capital of the silver screen and a tourist city boasting exceptional host infrastructures.

AN EXCEPTIONAL LOCATION

An internationally-recognized brand.
A global village in the heart of Europe, both modern and authentic.
A privileged location on the French Riviera between Monaco and Saint-Tropez.
Cannes Mandelieu business airport – the biggest in France after Paris Le 
Bourget.
25 km from the Côte d’Azur international airport (the 2nd most important in 
France).
A High-speed train station in the city centre. 

A complete offer, including:
- a competitive international congress centre with fl oor space of 80,000 
m² (47,000 of which is for exhibitions and meetings) in line with the new 
standards
- hotel facilities within the city itself offering 8,000 rooms (Accor, Barrière, 
Concorde, Intercontinental, Marriott, Radisson Blu) that can welcome 22,000 
people.
-3,200 shops and the biggest luxury brands
- 580 restaurants and cafés
- 3 casinos
- 33 private beaches

THE ADVANTAGES OF CANNES
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CANNES

DEMOGRAPHICS

73,903 Inhabitants

200,000 in the summer period

200,000 during the Cannes festival

2 million visitors per year
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A BUILDING AT THE HEART OF THE CITY
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KEY FIGURES ON THE PALAIS (2010)

264 000  accredited participants

47  professional events

250  days in operation

€818 438 271  economic benefi t

16 937  jobs created

€33 213 858  in turnover

€1.5 million   per year devoted to actions 

promoting tourism

Business tourism represents almost 40% 

of the hotel trade
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LEADING EVENTS CENTRE ON THE COTE D’AZUR
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A CONSTANTLY DEVELOPING & EFFICIENT TOOL
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THE INFRASTRUCTURE

80,000 m²  of fl oor space, including 46,000 m² of exhibition 
space (with structure) spread over 6 fl oors

5 auditoriums (150 to 2,300 seats)

 including the Grand Auditorium (2,300 seats)

 and the Auditorium Claude Debussy (1,000 seats)

26 meeting rooms (from 10 to 80 seats)

1 press room (208 people)

 and 2 editorial suites (180 and 105 people)

Several terraces (from 150 to 3,500 m²)

The Rotonde Lérins (2,600 m²)
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KEY FIGURES:

300 permanent employees

100 corporate bodies

250 days in operation
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KNOW-HOW PROVIDED BY PROFESSIONALS

300 PROFESSIONALS WORKING TOWARDS QUALITY

FIRST-RATE SERVICES AND EQUIPMENT
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THE QSE POLICY IN FIGURES

QUALITY
over 90% of satisfi ed customers

ENERGY
Electricity savings: 10%

Paper savings: 40%

Water savings: 15%

ENVIRONMENT
100 tonnes of carpet recycled

205 tonnes of wood recycled

80% of waste sorted and recovered
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GREEN PALAIS FOR A BLUE PLANET

LEADING TRIPLE-CERTIFIED EUROPEAN CENTRE
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Washington, London, Pittsburgh, Toronto, Seoul… all major, and even capital, cities, global centres for fi nance, diplomacy 
and industry.  Cannes has joined the list of cities that have organized the G20, a meeting of the most powerful political 
leaders on the planet.

G20: A FIRST IN FRANCE
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 LA SEMEC 
 AT THE CONTROL OF THE PALAIS DES FESTIVALS
  ET DES CONGRES SINCE 1992
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Management of the Palais des 
Festivals et des Congrès

Commercial and promotional 
dynamic

A major cultural centre for 
a local and international 

public

AN EFFICIENT TOOL 
AT THE SERVICE OF A CITY
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MANAGEMENT OF THE PALAIS DES FESTIVALS ET DES CONGRÈS

30 years of the Palais des Festivals 1982/2012

65th Cannes Festival 30,000 delegates

59th International Advertising

 Film Festival 9,000 delegates

49th MIPTV 14,000 delegates

45th  MIDEM 10,000 delegates

35th Pleasure Boat Festival 50,000 visitors

28th Tax Free World Exhibition 14,000 delegates

27th MIPCOM 13,000 delegates

22nd MIPIM 20,000 delegates

17th MAPIC 8,000 delegates

10th ILTM 3,000 delegates

11th Mare di Moda 3,000 delegates

2012 ANNIVERSARIES
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SEMEC DEVELOPS ITS CUSTOMERS’ LOYALTY
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AN AUDACIOUS CAMPAIGN: CANNES IS YOURS
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1 France

2 Great Britain

3 Italy

4 United States

5 Germany

6 Belgium

7 Europe, other

8  Russia

9 Switzerland

10 Middle East

TOP 10 CUSTOMERS BY NATIONALITY

COMMERCIAL AND PROMOTIONAL DYNAMIC
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FINANCING THE TOURIST POLICY
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RECEPTION: MOBILISATION OF ALL PLAYERS IN TOURISM

Presentation of Cannes as a destination on the various markets (Paris, Milan, Zurich, London)

In order to develop the “Cannes” brand, the Palais 
des Festivals et des Congrès, along with its tourism 
partners in the Cannes region, follow an active policy 
of promoting the destination.
The diversity of the offer of the Cannes region, its 
professionalism, the quality of its infrastructures, and 
the willingness of those involved are all assets for 
instilling and perpetuating a successful dynamic.  The 
competition remains very strong and the partners are 
aware of this challenge and are mobilising in order for 
the image of Cannes to equal excellence.

www.cannes.travel

www.cannes-hotel-reservations.fr
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If Cannes’ location offers a fairytale spectacle in itself – from La Croisette the view of the Iles de Lérins in the 
Mediterranean is magical, both day and night - it would not be suffi cient to attract and retain a cosmopolitan clientele 
year after year that is ever increasing… and loyal, in a world where ephemeral is king.  Everyone on stage!

A MAJOR CULTURAL CENTRE FOR LOCAL AND INTERNATIONAL AUDIENCES

40,000 spectators

750 season ticket holders

50 spectacles

GO OUT IN CANNES is over

Nina Hagen, 25 September 2010 Iggy Pop, 27 September 2008 Dogora Concert, 19 April 2011
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NINE FESTIVALS THAT ARE OVERTURNING TRADITION

GAMES FESTIVAL

SALSA FESTIVAL

FESTIVAL OF PYROTECHNIC ART

MUSICAL NIGHTS AT SUQUET

PANTIERO FESTIVAL

JAZZ AT DOMERGUE

FESTIVAL OF RUSSIAN ART

SEPTEMBER CONCERTS

DANCE FESTIVAL

THE MAJOR FESTIVALS IN CANNES REGION KNOW HOW TO INNOVATE TO BETTER SEDUCE AND AMAZE
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PROFESSIONAL EVENTS CONSUMER EVENTS
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CALENDAR OF MAJOR EVENTS      
IN CANNES REGION

MIDEM 

MIPIM

MIPTV

CANNES FESTIVAL

ADVERTISING FILM FESTIVAL
IDEF
WATER SYMPOSIUM

PLEASURE BOAT FESTIVAL

MIPCOM
TAX FREE

G20
MAPIC
MARE DI MODA

ILTM

RUSSIAN NEW YEAR

INTERNATIONAL GAMES FESTIVAL

CANNES SHOPPING FESTIVAL

PERFORMANCE D’ACTEUR
CANNES JUMPING INTERNATIONAL

CANNES SALSA FESTIVAL
FESTIVAL OF PYROTECHNIC ART
MUSICAL NIGHTS AT SUQUET
ELECTRONIC BEACHES

JAZZ AT DOMERGUE
FESTIVAL OF PYROTECHNIC ART
PANTIERO FESTIVAL
FESTIVAL OF RUSSIAN ART

SEPTEMBER CONCERTS
ROYAL REGATTAS

DANCE FESTIVAL
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www.palaisdesfestivals.com
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CANNES

IS YOURS

PRESS DEPARTMENT

ELISABETH LARA
Press department manager
Tel. +33 (0)4 92 99 84 46
lara@palaisdesfestivals.com

FREDERIQUE TAMET
Tel. +33(0)4 92 99 84 12
tamet@palaisdesfestivals.com

BLANDINE DUGENETAY
Tel. +33(0)4 92 99 84 45
dugenetay@palaisdesfestivals.com

KARIN OSMUK
Tel. +33(0)4 92 99 31 62
osmuk@palaisdesfestivals.com

La Croisette CS 30051
06414 Cannes cedex
France
www.palaisdesfestivals.com


